
Business decisions usually center around certain logical entity types, such as customers, suppliers, properties etc. 
Legal entity is one of the most important data entity for decision making. For example, when you are researching 
companies for potential investments, a holistic view of the target company with a consistent set of identifiers (from 
S&P Capital IQ or Pitchbook) and attributes (LinkedIn employees count growth, for example) can provide context to 
the business data that matters most to your investment criteria. 

More broadly, as data leaders are designing their pipelines and workflows, they should master the legal entities so 
that everyone is “speaking the same language” and agrees upon what the data (and metadata) is and is not.

Legal Entity Mastering

•  Speed up time to value and reduce human e�ort from data integration to drive higher accuracy 
for legal entity consolidation

• Develop a highly-e�icient workflow that enriches the company universe with PREQIN, Capital 
IQ, Pitchbook, Bloomberg, and other external data

•  Use a single solution to master multiple entity types, including deals, funds, investment 
vehicles, and properties

Customer/Supplier 360

Create a single view of your customers/supplier across their 
entire journey at the legal entity level. Deduplicate, clean, and 
match disparate sources of data to build a common 
understanding of your customers

Entity Linkage for Market Data

Map entities across disparate sources of market data e�iciently 
and accurately. Create a common identifier (“TamrID”) that can 
be used to simplify joins across market data sources and keep 
your analytics up-to-date
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DATA MASTERING
Bridging the Gap Between Data and Business Outcomes

The real challenge in data management isn’t big data. It’s bad data.

For years, organizations have struggled to manage their ever-expanding, 
siloed data set consisting of thousands of data sources and hundreds or 
thousands of tables with a variety of data formats. Duplicate records and a 
lack of unique IDs only added to their challenges. As a result, it became 
increasingly di�icult to answer simple business questions such as “which 
account is the right one to contact?” or “are these two customers the same?”

And while data quality was once manageable with a small sample of records, 
picking up on these nuances in a pool of millions of records is not.

Tamr Mastering tackles these challenges by integrating machine learning with 
human in the loop to break down data silos and deliver clean, accurate data. 
Next-generation data mastering is the cornerstone of the modern data 
ecosystem, ensuring that the data is not just aggregated and transformed, but 
that it’s in a mastered, usable form to support governance, analytics, model-
ing, and use by the business.

With Tamr’s next-generation data 
mastering solution, we’re 
generating the records that let us 
form a complete view of our 
customers and allow
Western Union to o�er a superior 
user experience.”

Harveer Singh

Chief Data Architect
at Western Union

To  learn more about Tamr’s next-generation data mastering, please visit our
website and request a demo at www.tamr.com

“

1k - 100ks
Data Silos

Analytics
Schemas

Analytics
Stores

Operational
Systems

Real-Time
Transactions

Training

Replication Data Cleaning Clustering

Persistent ID

Company ID People Data Financial Data ...

Enrichment Publish

Models

Model Development

Enrichment Services

Da
ta

 P
ro

du
ct

 L
ay

er

Data Mastering Platform


